This minitrack addresses issues of theory, design, and analysis of social networking and communities. More specifically, it focuses on the way social networks and social media enhance or disrupt communal, interpersonal, and personal networking behaviors. This minitrack is one of the most successful minitracks at HICSS. It attracts a high number of papers and at the same time with high quality. The acceptance rate of this minitrack is rigorous and lower than the average HICSS conference. This year, the acceptance rate was 42% and we accepted only 12 papers of the 28 papers that were submitted. The papers exhibit various methodologies: e.g., SEM (Structural equation modeling), SNA (Social network analysis), survey, content analysis and rhetorical analysis. They focus on different types of social media and online social networks such as Twitter, Facebook, Wikipedia and Virtual Communities for Innovations. Across the papers we find a number of themes, including attention to value systems and cultures and their role in online communities and social media, uncovering and analyzing the effect of different use patterns and different interactions in social media, and the effect of motivation and behaviors on commitment to the community. 

